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Founded in 1897, Montpellier Business School, is one of the 
oldest business schools in France. During our long history of 
educating international business leaders, we have always 
remained at the forefront of the management field and have 
the experience to guide our students through all sorts of 
economic climates. 

Understanding today’s highly competitive business world 
and its demanding environment, we have elaborated top-
notch and tailored programs to train our future managers to 
master all aspects of managerial responsibility to face their 
professional challenges with confidence once they step out 
from our gate. 

The MSc in International Business is a foremost and innovative 
programme designed to provide you a strategic global vision 
to accelerate your access to key positions of responsibility 
in companies and organisations. Whether you seek an 
international position with good responsibility, wish to start 
your own business or would like to work abroad, the MSc in 
IB will help you achieve your project and give new impetus to 
your professional development.

Through a one-year training program, which combines the 
theoretical and practical course-work focused on innovative 
management, you will be equipped with necessary tools to 
broaden your skills to face your professional challenges with 
confidence. By sharing your experience in a multicultural 
class, in contact with internationally recognised professional 
instructors and faculties you will gain a great capacity for 
the global market and open up to new horizons of career 
opportunities .

Technical innovations may be important to a company’s 
success, but not as much as innovative management. That is 
why we have made managerial innovation in the MSc in IB the 
basis of all our teaching. 

INTERNATIONAL
ACCREDITATIONS

AACSB 
Montpellier Business School is both a member 
of and accredited by the prestigious Association 
to Advance Collegiate Schools of Business, the 
oldest accrediting institution of its kind. Less 
than five percent of management schools in the 
world have this accreditation.

AMBA
Montpellier Business School’s Executive MBA 
programme was awarded this accreditation, 
recognition as one of the best and finest MBA 
programmes in the world, by the Association 
of Master of Business Administration. Only 204 
MBA programmes in 70 countries around the 
world have obtained such accreditation.

EFMD-EPAS 
The Grande Ecole Master’s programme 
received accreditation from the 
European Foundation for Management 
Development’s EFMD-EPAS accreditation 
programme, which evaluates business 
and management programmes with an 
international perspective.

ASSOCIATION OF GRANDES ECOLES
Our MSc programmes are accredited by the 
Conférence des Grandes Écoles (CGE). The CGE 
accredits its members’ educational programmes 
(post-master Master’s, MSc) and uses its quality 
label as a guarantee that these programmes meet 
the expectations of the labour market.

RANKING 6th
 FRENCH 
 BUSINESS SCHOOL 
 MASTER PROGRAMME
  [CHALLENGES 2013-2014] 

32th
 MASTER 
 IN MANAGEMENT 
 + 4 PLACES IN 2014 
  [PALMARÈS 2014]

63th
 EUROPEAN 
 BUSINESS SCHOOL
 

1st
 FRENCH BACHELOR  
  [LE MOCI 2013-2014] 

2nd
 FRENCH BACHELOR  
  [LE PARISIEN 2013-2014] 



CAREERS 
MANAGEMENT CENTER
Students have access to the Careers Management Center 
and its trained career counselors, who work with students 
one-on-one along every step of their career trajectory from 
initial self-assessment through the job search and beyond.

the career Management Center also connect students 
to the MBS Alumni Association, which consists of 11000 
graduates and who hold positions in International Business 
Development, Strategic Marketing, Sales, Purchasing & 
logistic, Accounting & Management Control, Consulting 
and Financial Analysis,Human Resources Management, 
Corporate Relations and Communication... in over 70 
countries around the world.

BUSINESS 
SIMULATION
Markstrat© is a strategic marketing simulation which 
offers MSc students and professionals a risk-free 
platform to test theories and make decisions. Thanks 
to this marketing strategy simulation game every 
aspect is real: from competitive forces to the effects of 
sales, distribution, R&D and advertising.  Each team’s 
actions will have direct consequences on the market, 
thus competitive analysis is a must. Competitor 
actions and reactions, new product launches, sales 
and distribution strategies all define how teams will 
manage their own product portfolio, R&D projects, 
positioning, pricing and distribution channels.

MSC IN INTERNATIONAL BUSINESS  
AN INVESTMENT FOR YOUR FUTURE 
The MSc in International Business is a way to accelerate your international career. 
It will give you the knowledge, skills and systematic understanding you need to 
develop a rewarding career in International Businesses.

OBJECTIVES 
  THE KNOWLEDGE, 
competences, business understanding and confidence 
needed to succeed in the international business world.

  A COMPREHENSIVE PERCEPTION 
of current theories and practices in organisation.

  OPPORTUNITIES TO LEARN AND PRACTICE 
a range of intellectual, interpersonal and technical skills 
relevant to international business and management.

  DEVELOP GLOBAL MANAGEMENT APTITUDES,
leadership and intercultural competences.

  EFFECTIVE WRITTEN AND SPOKEN 
communication skills.

  INCREASE YOUR CAREER 
options with the program’s career and professional 
development focus.

TEACHING METHODS
AND GRADING
MSc in International Business courses take place from 
October to May. From June to December students are 
requiered to have a professional experience for at least 4 
months. 

90 ECTS credits, over 450 course hours

MASTER THESIS 
Students must write a master thesis in order to graduate from 
this program. It represents an important component of the 
MSc learning experience. The objective is to investigate an 
international business subject deeper, and to open doors for 
your networking.



INTERNATIO
PRO GRAM

business
MASTER 
                       OF
SCIENCE

DR. LÉO-PAUL DANA is Senior Advisor to the World Association for Small and Medium Enterprises with United Nations advisory status. 
He has been tenured at the University of Canterbury since 1999. He joined Montpellier Business School as an adjunct professor in 2007. 
He served as Expert Witness for the Government of Canada, House of Commons Standing Committee on Transport. He began lecturing 
at Concordia University in 1984, and he taught at McGill from 1992 to 1997. He then joined the University of Pittsburgh Semester at Sea 
Program, in conjunction with the Institute for Shipboard Education. In 1998, he joined Nanyang Business School, where he served as 
Deputy Director of the International Business M.B.A. Program. He holds B.A. and M.B.A. degrees from McGill University, and a Ph.D. 
from the Ecole des Hautes Etudes Commerciales (H.E.C. Montreal). He has an extensive research background studying entrepreneurship 
in different cultures and is the author of a number of books and articles on the subject. Several of his papers appear in the JSBM. He is 
the Founder of the Journal of International Entrepreneurship, and has produced 15 educational documentary films. Current research 
interest: Sustainable development and social issues in expanding the oil and gas activities in the Arctic, funded by: Shell Exploration and 
Production, Europe; Norwegian Research Council; & Social Sciences and Humanities Research Council of Canada. His biography appears 
annually in the Canadian Who’s Who (published by the University of TorontoPress), as well as in Who’s Who in the World.

A TEAM OF HIGHLY QUALIFIED ACADEMICS 
AND PROFESSIONALS

SCIENCEPROJECTS
 ENTREPRENEURIAL PROJECT : 

The students will have to build a t eam of 6 with a mix from several MSc. Each 
team will have to start a company from scratch. Their final objective is to produce 
a business plan summarising the potential of the project. 

LANGUAGES
 BUSINESS FRENCH (OR ENGLISH) 

INTERNATIO
PRO GRAM

business

                       OF
SCIENCE

INTERNATIO
PRO GRAM

business
MASTER 
                       OF

INTERNATIO
SEMESTER 1 

 BEHAVIOURAL FOCUS
Developing personal strategy, relational strategy 
and behavioural postures, but also analysis of 
professional context and operational practices for an 
implementation of an influence relationship in the 
professional environment.

 INTRODUCTION 
         TO INTERNATIONAL BUSINESS 

Acquiring the fundamental principles which rule the 
global economy and the different perspectives from 
the various stakeholders.

 INTERNATIONAL STRATEGIC MARKETING 

Building a comprehensive marketing analysis 
framework, including the global environment, culture, 
customer and competitors analysis, making choice 
about market selection and learning to integrate 
different variables of the mix within an overall 
international strategic approach.

 ADVANCE STRATEGIC FINANCE

Developing methodologies and insight in order 
to understand the key problematic related to the 
definition and implementation of a financial strategy by 
listed and unlisted companies. Learning how to value 
businesses and projects through various methods.

 INTERNATIONAL ENTREPRENEURSHIP 

Identify and pursue opportunities upon which 
entrepreneurial ventures may be built. This course 
brings together all the knowledge gained on the 
programme by showcasing a venture or product 
developed in the classroom.

 INTERNATIONAL BUSINESS 

Explores the fundamental concepts of microeconomics 
used in business settings, including supply and 
demand, fixed cost, marginal cost, average cost, 
opportunity cost, profit maximization, expected utility, 
incentives and game theory. Students will carry out an 
in-depth analysis of real world problems that highlight 
the practical use of these concepts

 INTERNATIONAL MARKETING

This course provides the practical tools required to 
perform marketing analyses and integrate your insights 
into a marketing plan. Simulation work focusing on 
customer analysis is part of the course.

 TRACK INTERNATIONAL
          BUSINESS MODEL DEVELOPER (PART 1)

This course aims at developing on one side the culture 
of international business and on the other side the 
specific skills required to implement international 
trade activities. Gain the main concepts in order to 
be prepared for a first professional experience in an 
international business environment.

SEMESTER 3 

 INTERNATIONAL BUSINESS  
          IN PRACTICE  
The internship or employment provides 
an essential opportunity to implement the 
theoretical and practical learning of the first 
two semesters in a professional environment. 
Students are free to carry out their internship 
in France or abroad.

 INTERNATIONAL BUSINESS 
         RESEARCH DISSERTATION  
Students will be assigned a research tutor and 
asked to choose an agreed research topic which 
they will develop throughout the semester and 
defend before the academic jury. It is a way to 
get deeper in one area of International Business 
and to open up a professional network.

  SEMESTERS 1&2

SEMESTER 2 

 BUSINESS SIMULATION, MARKSTRAT ©

Students across campus compete on a real time virtual 
market over 3 days. Teams make decisions on several 
business dimensions and adjust their decision to an 
evolving market.

 TRACK INTERNATIONAL 
         BUSINESS MODEL DEVELOPER (PART 2) 

A specific focus will be provided on international 
manager role and specificities implementing business 
between Europe zone and rest of the world, or 
implementing European business in the global business 
environment. This course will be also dedicated to 
prepare foreign students willing to have a business 
position on the Europe zone.

 FRANCHISING

This course examines franchising from both the 
perspective of the entrepreneur as a franchisee and as 
a franchisor. Topics will include selecting a franchise, 
developing a franchised business model, and legal 
issues associated with the franchised relationship. 

 INTERNATIONAL HUMAN RESOURCES   
          MANAGEMENT

The goal of this course is to enhance personal and 
leadership skills. It focuses on the social science of 
organisations and demonstrates how to manage a firm 
successfully. Practical applications of your knowledge 
are developed during smaller group works.

 OPERATIONS & SUPPLY CHAIN        
          MANAGEMENT 

This course will help you understand that operations 
and supply chain management is not simply a set of 
well-understood «nuts-and-bolts» techniques. Rather, it 
is primarily a management discipline that is strategically 
important for survival in today’s more competitive 
environment. 



JOB OPPORTUNITIES 
CONSULTING: Consultant in strategy, in international 
development, in mergers and acquisitions, Business 
analyst, Audit consultant, Risk management consultant.
INTERNATIONAL BUSINESS: Project manager, 
Business developer, Head of import-export, Zone 
manager, International development manager, 
International Account Manager.
INTERNATIONAL HUMAN RESOURCES MANAGER
MARKETING & SALES: International product manager, 
Marketing manager, Key account manager, Head of 
market research, Sales director, Sales manager...

WHY CHOOSE THIS PROGRAM 
FOR YOUR BUSINESS MANAGEMENT 
CAREER? 

 YOU WILL GAIN A BALANCED PERSPECTIVE 
ON BUSINESS, with learning that combines rigorous 
academic theory and practical application.

 YOU WILL INCREASE YOUR CAREER options 
with the programme’s career and professional 
development focus. 

 YOU WILL BE LEARNING IN A TRULY 
INTERNATIONAL ENVIRONMENT that will prepare 
you for the business world. 

 YOU WILL BENEFIT FROM UNRIVALLED 
NETWORKING OPPORTUNITIES, 
gaining access to the School’s network of 
12 000+ global alumni. 

The experience is life-changing and will provide you with 
the foundations and business management skills for a 
successful career in business.

ELIGIBILITY REQUIREMENTS
 BACHELOR DEGREE 

       (or, in some cases: a 3 year degree plus substantial  
       professional experience)

 FLUENT ENGLISH 
       a certificate of TOEFL 75/120 or IELTS 5,5/9 is highly  
       recommended and personal interview evaluation

 RELEVANT PROFESSIONAL GOALS

FRENCH COURSES : 
Students do not need to speak French to enroll in the program 
as all core courses are offered in English. However, some 
knowledge of French can be useful to enjoy the full Montpellier 
Business School experience, become professionally bi cultural 
and optimise with French Students and Alumni.

AN EXCELLENT
EMPLOYABILITY RATE 
FOR OUR GRADUATES
The recognised quality of the degrees awarded by the 
Montpellier Business School is a strong asset for a first job. A 
total of 76.8% of students from our programsare hired BEFORE 
they even graduate (average over the period 2006-2011).

DR. FRANK LASCH, Professor in Entrepreneurship, holds a joint PhD in Economic 
Geography (2002, University of Regensburg, Germany & University of Montpellier, 
France) and the French post-doctoral degree of supervising doctoral research in 
Management science (2007, “HDR”, University of Montpellier). Since 2007 he is 
Associate Dean of Research and director’s board member of the State accredited 
research center Montpellier Research in Management. Frank Lasch holds also the chair 
Entrepreneurship & Innovation funded by a French government grant (Labex) and 
is academic coordinator of the annual entrepreneurship conference Interdisciplinary 
European Conference on Entrepreneurship Research. He is editorial board member 
of the International Small Business Journal, Journal of Enterprising Communities, 
World Review of Entrepreneurship Management and Sustainable Development, and 
regional editor of Europe for the International Journal of Business and Globalization. 
Major topics of research are regional entrepreneurship, outcomes of entrepreneurship, 
ICT start-ups, and entrepreneur typologies. His research has been published in 
Entrepreneurship Theory & Practice, Small Business Economics, International Small 
Business Journal, Management Decision, International Journal of Entrepreneurship & 
Small Business, Journal of Asia Entrepreneurship and Sustainability, Finance Contrôle 
Stratégie, Revue Française de Gestion, Revue Internationale PME, etc.

M. PAUL MARTIN, Professor and Consultant in France and 
abroad (10 years). Associated professor in charge of MBA courses 
at Montpellier Business School. In charge of STRAT’INNOV-LR 
organization. BADGE training for managers: Crédit Agricole, 
Volkswagen, Compass. CEO of SAS IDEA, consulting firm in 
Montpellier specialised in CEO’s strategic coaching. Managing 
Director (7 years) In France: CEO of a distribution network of 60 
points of sales, 550 people and 80 M € Turnover In Switzerland: 
Reorganization and complete cultural swing of a Euromaster 
distribution network including a retreading plant. 
Up to 95 M € turnover, 50 % growth in the last three years and 
return to profitability. MICHELIN, subsidiaries Director in Greece, 
Northern America and Southern Africa (9 years) 

HOW TO APPLY ?
Download the application form 
from our website: http://www.montpellier-bs.com/
and send the application filled with the requested 
documents to: apply2msc@montpellier-bs.com 
Selected applicants are scheduled for admission interviews 
(videoconference).

Contacts / Questions:
Seng Bisiou +33 4 67 10 25 50 
apply2mcs@montpellier-bs.com

LIVING COST IN MONTPELLIER ?
- 30 TO 40% LESS THAN PARIS

    Accomodation :      between 250 € to 500€ / month

    Living expenses :   between 250 € to 400 € / month

    Public transport :  200 € / year

TUITION FEES
11 500 €
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A SPRINGBOARD 
DURING YOUR STUDIES 
AND AFTER GRADUATION
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A PLATEFORM FOR THE BENEFIT 
OF ITS MEMBERS:

 PARTICIPATE IN PROFESSIONAL EVENTS 
and meet emblematic figures in the economic scene;

 KEEP INFORMED IN REAL TIME about employment 
and market trends;

 INCREASE CONTACTS AND BUILD NETWORKS 
for new career or market opportunities through the 
“afterwork” events organised by the regional branches;

 SHARE PROFESSIONAL EXPERIENCES and improve 
and optimise strategic decisions thanks to synergy of the 
network;

 BENEFIT FROM 600 NEW EMPLOYMENT OFFERS 
A MONTH in France and around the world.

Founded in 1899, the Montpellier Business School Alumni Association 
is a powerful and far-reaching network on which students can rely for 
support throughout their lives, whether they are looking for internships 
or jobs or starting up or taking over companies.

At MONTPELLIER BUSINESS SCHOOL, we have prepared 
a safe and welcoming environnement for all newly arrived 
students. 

MONTPELLIER BUSINESS SCHOOL is an 18.5 acre campus, 
where you can profit from the large and confortable space in 
the student hall, the computer rooms, study rooms, library, 
cafeteria and the wooded domain. 

MONTPELLIER, the capital of the Languedoc-Rousillon region, 
is ideally located in the south of France on the Mediterranean 
Coast, between sea and mountains. 

MONTPELLIER BUSINESS SCHOOL
ALLUMNI ASSOCIATION

PERSONAL ADVICE 
AND SUPPORT FROM A TO Z:

CORPORATE CLUB PARTNERS

Contact / Questions 
International and French students : Apply2msc@montpellier-bs.com

Tel Seng Bisiou: +33 4 67 10 25 50 

 Montpellier Business School
2300, avenue des Moulins - 34185 Montpellier cedex 4 - FRANCE

montpellier-bs.com
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