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ONE YEAR PROGRAMME TAUGHT IN ENGLISH

MSc
in Marketing 

PERSONAL ADVICE 
AND SUPPORT FROM A TO Z:

montpellier-bs.com
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Founded in 1897, Montpellier Business School, is one of the 
oldest business schools in France. During our long history of 
educating international business leaders, we have always 
remained at the forefront of the management field and have 
the experience to guide our students through all sorts of 
economic climates. 

Understanding today’s highly competitive business world and 
its demanding environment, we have elaborated top-notch 
and tailored programmes to train our future managers to 
master all aspects of managerial responsibility to face their 
professional challenges with confidence once they step out 
from our gate. 

The MSc. in Marketing is one of Montpellier Business school’s 
flagship programmes in which you can foster your professional 
skills and find a way to stand out from the crowd. It provides 
the specialist tools and techniques to increase strengths on 
the international arena.  Marketing helps a firm in creating 
value by better understanding the needs of its customers and 
providing them with innovative products and services. This 
value is communicated through a variety of channels as well as 
through the firm’s branding strategy.  

Our faculty addresses a broad array of topics in all of these 
areas there are several new developments in marketing that 
offer opportunities for us to make important contributions in 
the future. The current economic crisis is changing consumers’ 
current and future purchase and consumption patterns. The 
programme contains an ideal balance between theory and 
practice, and the curriculum bring knowledge to life instead 
to keep it to the books mainly through the practical side of 
Marketing within different industries like Luxury, cultural,  food 
& wine and services.

Through one year of training, you will meet professional 
experts and develop solid know-how, ready to confront 
challenges of your future career with serenity. 

INTERNATIONAL
ACCREDITATIONS

AACSB 
Montpellier Business School is both a member 
of and accredited by the prestigious Association 
to Advance Collegiate Schools of Business, the 
oldest accrediting institution of its kind. Less 
than five percent of management schools in the 
world have this accreditation.

AMBA
Montpellier Business School’s Executive MBA 
programme was awarded this accreditation, 
recognition as one of the best and finest MBA 
programmes in the world, by the Association 
of Master of Business Administration. Only 204 
MBA programmes in 70 countries around the 
world have obtained such accreditation.

EFMD-EPAS 
The Grande Ecole Master’s programme 
received accreditation from the 
European Foundation for Management 
Development’s EFMD-EPAS accreditation 
programme, which evaluates business 
and management programmes with an 
international perspective.

ASSOCIATION OF GRANDES ECOLES
Our MSc programmes are accredited by the 
Conférence des Grandes Écoles (CGE). The CGE 
accredits its members’ educational programmes 
(post-master Master’s, MSc) and uses its quality 
label as a guarantee that these programmes meet 
the expectations of the labour market.

RANKING 6th
 FRENCH 
 BUSINESS SCHOOL 
 MASTER PROGRAMME
  [CHALLENGES 2013-2014] 

32th
 MASTER 
 IN MANAGEMENT 
 + 4 PLACES IN 2014 
  [PALMARÈS 2014]

63th
 EUROPEAN 
 BUSINESS SCHOOL
 

1st
 FRENCH BACHELOR  
  [LE MOCI 2013-2014] 

2nd
 FRENCH BACHELOR  
  [LE PARISIEN 2013-2014] 



CAREERS 
MANAGEMENT CENTER
Students have access to the Careers Management Center 
and its trained career counselors, who work with students 
one-on-one along every step of their career trajectory from 
initial self-assessment through the job search and beyond.

The career Management Center also connect students 
to the MBS Alumni Association, which consists of 11000 
graduates and who hold positions in International Business 
Development, Strategic Marketing, Sales, Purchasing & 
logistic, Accounting & Management Control, Consulting 
and Financial Analysis,Human Resources Management, 
Corporate Relations and Communication… in over 70 
countries around the world.

BUSINESS 
SIMULATION
Markstrat© is a strategic marketing simulation which 
offers MSc students and professionals a risk-free 
platform to test theories and make decisions. Thanks 
to this marketing strategy simulation game every 
aspect is real: from competitive forces to the effects of 
sales, distribution, R&D and advertising.  Each team’s 
actions will have direct consequences on the market, 
thus competitive analysis is a must. Competitor 
actions and reactions, new product launches, sales 
and distribution strategies all define how teams will 
manage their own product portfolio, R&D projects, 
positioning, pricing and distribution channels.

MSC in MARKETING  
MSc in Marketing is an innovative programme that not only covers 
fundamentally important subjects such as consumer behaviour and branding, 
innovationmanagement, digital marketing and social media, but also put 
in practice the marketing in the area of luxury marketing, food and wine 
marketing, CRM and Big Data.

THE PROGRAMME
Marketing department is often seen as of prime importance to 
drive profit, to develop product longevity, and to build brand 
loyalty. As companies look to take their products and services 
into new markets and channels, this programme explores 
marketing on a global scale. It equips you with valuable general 
skills in management and strategy and with specialised skills in 
market research, branding, consumer behavior, sales, and new 
product development.
This combined business and marketing experience prepares 
students for a wide array of careers that go beyond functional 
marketing. MSc graduates continue on to industries as diverse 
as retail, fashion, technology, branding, financial services, and 
consumer goods.

MSc in Marketing courses take place from October to May. 
From June to December students are requiered to have a 
professional experience for at least 4 months.

90 ECTS credits, over 450 course hours

TEACHING METHODS
AND GRADING
The programme provides a unique combination of classroom 
study and case-based learning, together with seminars, 
conferences, visit and simulation. Students will be given the 
opportunity to visit leading French businesses and meet 
senior Marketing professionals.

MASTER THESIS 
Students must write a master thesis in order to graduate from 
this programme. It represents an important component of 
the MSc learning experience. The objective is to deepen a 
subject on marketing, and to open doors for your networking.



PRO GRAM

MASTER 
                       OF

MARKETING

SCIENCE

DR. LAURIE BALBO joined Montpellier Business School as 
an Assistant Professor in Marketing in September 2012. Her 
doctoral research, defended in December 2011 and under the 
supervision of Professor Marie-Laure Gavard-Perret (Grenoble 
University) aimed at answering the following research question: 
how to improve health communications effectiveness? In 2012, 
her doctoral thesis received the annual PhD award from the 
Association Française du Marketing (AFM) and the FNEGE 
(Fondation Nationale pour l’Enseignement de la Gestion des 
Entreprises). During these last five years she taught Marketing 
and Data Analysis to undergraduate and post graduate students. 

M. FRANCK DOMPIETRINI Member of the executive 
management of Montpellier Business School. Responsible 
for the marketing specialisation and adviser in development 
strategy of the school since 2007. Diploma from the Institut 
d’Études Politiques (Institute of Political Studies) of Lyon in 1984. 
He teaches executive courses for Mercury Gold man in 1986 
and 1987 and was an area manage for an insurance company 
- Groupama from 1986 till 1988, sales manager and then 
Manager of a business unit (1200 employees) for Peugeot from 
1989 till 2004. Creator and executive manager of consulting firm 
in development of company and production of entertainments 
since 2004. 

PROJECTS
 ENTREPRENEURIAL PROJECT : 

The students will have to build a t eam of 6 with a mix from several MSc. Each 
team will have to start a company from scratch. Their final objective is to produce 
a business plan summarising the potential of the project. 

LANGUAGES
 BUSINESS FRENCH (OR ENGLISH) 

A TEAM OF HIGHLY QUALIFIED ACADEMICS 
AND PROFESSIONALS

PRO GRAM

MASTER 
                       OF

MARKETING

SCIENCE

MASTER 
                       OF

MARKETING

SCIENCE

MARKETING
SEMESTER 1 
 

 BEHAVIOURAL FOCUS
Using and analysing quantitative data in an 
operational way in order to better understand 
consumers’ attitudes and behaviour.

 INTRODUCTION TO MARKETING 

Introducing to marketing strategies and tools that 
are used extensively in the marketing industry.

 INTERNATIONAL STRATEGIC MARKETING 

Building a comprehensive marketing analysis 
framework, including the global environment, 
culture, customer and competitors analysis, 
making choice about market selection and 
learning to integrate different variables of the mix 
within an overall international strategic approach.

 STRATEGIC MARKETING ADVANCED 

Developing the ability to critically analyse 
managerial situations for the purpose of formulating 
relevant and creative marketing strategies. The 
course articulates theory and practice.

 DIGITAL MARKETING 

Training managers,  project leaders and 
manager to e-commerce, digital marketing and 
online communication: analyse the system eco 
web, manage e-commerce projects, develop 
a community on social networks, analyse the 
performance indicators.

 CONSUMER BEHAVIOUR AND PSYCHOLOGY 

Focusing on consumer’s decision-making 
processes and his responses to various 
marketing solicitations, and making students 
aware of the latest advances in the field of 
Consumer Research.

 INTERNATIONAL MARKETING 

Building a comprehensive marketing analysis 
framework, including the global environment 
culture, customer and competitors’ analysis, 
making choice about market selection and 
learning to integrate different variables of the mix 
within an overall international strategic approach.

 SOCIAL IMPACT OF MARKETING 

Demonstrating that taking into account social 
impact in marketing can be significantly relevant 
creating value and contributing to the society.

SEMESTER 2 

 BUSINESS SIMULATION, MARKSTRAT©

Students across campus compete on a real 
time virtual market over 3 days. Teams make 
decisions on several business dimensions and 
adjust their decision to an evolving market.

 GRAPHIC DESIGN  
         & BRAND COMMUNICATION 
Teaching students how to communicate 
m e s s a g e s  to  co ns u m e r s  w i t h  g r a p h i c 
design, and introducing the concepts and 
semiotic theories to understand the visual 
communication phenomena.

 INTEGRATED COMMUNICATION 
Giving the theoretical and practical basis to 
acquire techniques to develop and evaluate 
advertising and promotional campaigns 
aligned with the marketing strategy through 
advertising campaigns examples. 

 LUXURY MARKETING 
Learning the tools and techniques within the 
context of France as a global leader in the 
luxury goods sector.

 FOOD AND WINE MARKETING 
Focusing on the exclusive knowledge of the 
most successful French enterprises in the 
gastronomy and oenology sector.

 CRM BIG DATA  
Bringing  together several key information 
technologies used in manipulating, storing, 
and analysing big data to draw and analyse 
marketing strategies.

SEMESTER 3 

 MARKETING IN PRACTICE  
The internship or employment provides 
an essential opportunity to apply the 
theoretical and practical learning of the 
first two semesters in a professional en-
vironment. Students are free to carry out 
their internship in France or abroad.

 MARKETING RESEARCH 
        DISSERTATION  
Students will be assigned a research tutor 
and asked to choose an agreed research 
topic which they will develop throughout 
the semester and defend before the 
academic jury. It is a way to get deeper in 
one area of Marketing and to open up a 
professional network.

  SEMESTERS 1&2



JOB OPPORTUNITIES 
• MARKETING MANAGER 
• PRODUCT MANAGER  • BRAND MANAGER 
• MANAGER INTERNATIONAL DEVELOPMENT 
• COMMUNICATION MANAGER 
• CATEGORY MANAGER • COMUNITY MANAGER 
• WEB MARKETING MANAGER 
• BRAND IMAGE DIRECTOR 
• BUSINESS DEVELOPMENT MANAGER

ELIGIBILITY REQUIREMENTS
 BACHELOR DEGREE 

       (or, in some cases: a 3 year degree plus substantial  
       professional experience)

 FLUENT ENGLISH 
       a certificate of TOEFL 75/120 or EILTS 5,5/9 is highly
       recommended and personal interview evaluation

 RELEVANT PROFESSIONAL GOALS

FRENCH COURSES : 
Students do not need to speak French to enroll in the 
programme as all core courses are offered in English. However, 
some knowledge of French can be useful to enjoy the full 
Montpellier Business School experience, become professionally 
bi cultural and optimise with French Students and Alumni.

HOW TO APPLY ?
Download the application form 
from our website: http://www.montpellier-bs.com/
and send the application filled with the requested 
documents to: apply2msc@montpellier-bs.com 
Selected applicants are scheduled for admission interviews 
(videoconference).

Contacts / Questions:
Seng Bisiou +33 4 67 10 25 50 
apply2mcs@montpellier-bs.com

LIVING COST IN MONTPELLIER ?
- 30 TO 40% LESS THAN PARIS

    Accomodation :      between 250 € to 500€ / month

    Living expenses :   between 250 € to 400 € / month

    Public transport :  200 € / year

TUITION FEES
11 500 €

DR. PAUL CHIAMBARETTO, assistant professor in marketing, 
joined Montpellier Business School in September 2013. He is also 
an associate researcher at Ecole Polytechnique. He holds a PhD in 
Management from Ecole Polytechnique. He was a visiting researcher 
at Oxford University (United Kingdom), at Concordia University 
(Canada) and at Umea University (Sweden). His main research 
topics are inter-organizational relationships such as alliances and 
coopetition. He also works on branding and bundling strategies. 

DR CARLOS SANCHEZ, professor of marketing, experienced 
consultant, Spanish, e-learning experience. He holds a doctorate 
from Universidad Complutense de Madrid. Professional experience 
in research marketing  for Respuesta Mercadotecnia S.A. de C.V. 
(Guadalajara – México). Before, was adviser for micro finance and 
management department at Oportunidad Microfinanzas, A.C. 
(Guadalajara, Mexico).

DR. FRANCK CELHAY , Assistant Professor at Montpellier Business 
School, arrived in September 2011. He holds a doctorate in 
Marketing (2010, University of Bordeaux, France). Major topics 
of research are wine marketing, package design and semiotics. 
His research has been published in several journals (Decision 
Marketing, International Journal of Wine Business Research, 
Finance Contrôle Stratégie, Gestion - Revue Internationale de 
Gestion, Marketing et Communication, La Revue des Sciences de 
Gestion, etc.) and presented in many academic or professional 
conferences (Association Française de Marketing, Academy 
of Wine Business Research, Wine Economics Conference, 
Association Internationale du Management Stratégique, 
International Marketing Trends Congress, Intervitis Interfructa 
congress, Vinitech, etc.).   He also works as a consultant to the 
wine industry. He received the Emerald Literati Network Award 
for Excellence 2012.

AN EXCELLENT
EMPLOYABILITY RATE 
FOR OUR GRADUATES
The recognised quality of the degrees awarded by the Montpellier 
Business School is a strong asset for a first job. A total of 76.8% 
of students from our programmes are hired BEFORE they even 
graduate (average over the period 2006-2011).



projets ONE YEAR PROGRAMME TAUGHT IN ENGLISH

  

A SPRINGBOARD
DURING YOUR STUDIES 
AND AFTER GRADUATION

Contact / Questions 
International and French students : Apply2msc@montpellier-bs.com

Tel Seng Bisiou: +33 4 67 10 25 50 

 Montpellier Business School
2300, avenue des Moulins - 34185 Montpellier cedex 4 - FRANCE

montpellier-bs.comM
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A PLATEFORM FOR THE BENEFIT  
OF ITS MEMBERS:

 PARTICIPATE IN PROFESSIONAL EVENTS 
and meet emblematic figures in the economic scene;

 KEEP INFORMED IN REAL TIME about employment 
and market trends;

 INCREASE CONTACTS AND BUILD NETWORKS 
for new career or market opportunities through the 
“afterwork” events organised by the regional branches;

 SHARE PROFESSIONAL EXPERIENCES and improve 
and optimise strategic decisions thanks to synergy of the 
network;

 BENEFIT FROM 600 NEW EMPLOYMENT OFFERS A 
MONTH in France and around the world.

Founded in 1899, the Montpellier Business School Alumni Association 
is a powerful and far-reaching network on which students can rely for 
support throughout their lives, whether they are looking for internships 
or jobs or starting up or taking over companies.

At MONTPELLIER BUSINESS SCHOOL, we have prepared 
a safe and welcoming environnement for all newly arrived 
students. 

MONTPELLIER BUSINESS SCHOOL is an 18.5 acre campus, 
where you can profit from the large and confortable space in 
the student hall, the computer rooms, study rooms, library, 
cafeteria and the wooded domain. 

MONTPELLIER, the capital of the Languedoc-Rousillon region, 
is ideally located in the south of France on the Mediterranean 
Coast, between sea and mountains. 

MONTPELLIER BUSINESS SCHOOL
ALLUMNI ASSOCIATION

PERSONAL ADVICE 
AND SUPPORT FROM A TO Z:

CORPORATE CLUB PARTNERS
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